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Abstract. The spread of misinformation and fake news with the advent of social media is widespread to influence public opinion. A
lack of common consensus between the journalists, media houses and social media companies on combating disinformation is causing
distrust and scope for pessimism. The current research was conducted in the Indian context adopting mixed methods research to find
out the roles and responsibilities of journalists and media houses in combating disinformation along with the effect of social media and
advanced technologies in the changing scenario. The results revealed that journalists demanded more access to audience and providing
a platform for practicing ethical journalism. Secondly, the effect of social media on journalism was considered as a net positive with no
escape from the same in this digital era. Thirdly, an upgrade of skills related to tackling misinformation with technology was felt by the
journalists. The paper provides the intricacies of journalism practice in the changing world for a better future.
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[es] Combatiendo la desinformacién: roles y responsabilidades emergentes de los periodistas en la
era digital.

Resumen. La difusion de informacion erronea y noticias falsas con la llegada de las redes sociales es generalizada y tiene el proposito
de influir en la opinidn publica. La falta de consenso comun entre los periodistas, los medios de comunicacion y las empresas de
redes sociales para combatir la desinformacion esta generando desconfianza y un ambito propicio para el pesimismo. La investigacion
actual se llevo a cabo en el contexto indio, adoptando métodos mixtos de investigacion para descubrir los roles y responsabilidades
de los periodistas y los medios de comunicacion en la lucha contra la desinformacion junto con el efecto de las redes sociales y las
tecnologias avanzadas en el escenario cambiante. Los resultados revelaron que los periodistas demandaban un mayor acceso al publico
y la creacion de una plataforma para ejercer un periodismo ético. En segundo lugar, se consideré que el efecto de las redes sociales
en el periodismo era en su mayoria positivo, sin escapatoria en esta era digital. En tercer lugar, los periodistas sentian la necesidad de
mejorar sus habilidades para abordar la desinformacion con tecnologia. El articulo proporciona detalles sobre la practica del periodismo
en un mundo cambiante para un futuro mejor.
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1. Introduction inaccurate content identified in the news media. They
have categorized fake news into six types, propa-

The dissemination of incorrect and flawed informa-  ganda, news fabrication, photo manipulation, news

tion through media sources has long been a common
practice. False content can appear on any platform
spread over social networks to mainstream media
(Wardle, 2017). A popular typology of false informa-
tion developed by Tandoc Jr et al., 2018, focuses on
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satire, and news parody. Additionally, Brennen et
al., 2020, have provided a more conceptual typolo-
gy based on falsification techniques. They have dif-
ferentiated between fabrication, reconfiguration, and
satire or parody. Fabrication is related chiefly to the
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distortion of the message for satirical or humorous
intent with no direct intention to mislead the audi-
ence. In reconfiguration, the content is characterized
with a start from real context to show it in a manip-
ulated background. The last type, ‘satire’ or ‘paro-
dy’, is characterized by extreme falsehoods with the
purpose of deception. A rapid rise in the narrative on
false information was driven by media coverage of
the 2016 United States presidential elections (Allcott
& Gentzkow, 2017; Grinberg et al., 2019). The solu-
tions to combat fake news has largely been technical
requiring audience to improve their media literacy
and undergo deep analysis before believing any news
(McClure Haughey et al., 2020; Wagner & Bocz-
kowski, 2019). Another major attribute leading to the
dissemination of misinformation is pressure among
the journalists to break the news without following
journalistic ethics (Franklin & McNair, 2017). India
has nearly 900 private satellite television stations
on air, out of which over half of them is dedicated
for news coverage (“India Profile — Media,” 2011)
Despite the exponential growth of media houses in
India, the standards of journalism are rarely provided
importance than compared to creating sensationalism
(Chadha & Bhat, 2022). The absence of systemic fil-
tering of the web and media has often led to clashes
between authorities and media networks over the na-
ture of content. It is not surprising that India occupies
the 161 position among 180 countries in the 2023
World Press Freedom Index rankings conducted by
Reporters Without Borders (Iyer & KS, 2023).

In the 21* century, with the active proliferation
of the internet and citizen journalism, journalists are
challenged to counter fake content emerging from a
wide range of sources, including political organiza-
tions, non-governmental organizations, corporates,
and professionals. Fake information is produced in
a wide variety. It can range from a joke or meme,
based on a minor deviation from reality to a com-
plex manipulation in the creation of false content
using highly developed technologies, such as deep
fakes (Salaverria & Leodn, 2022). Disruptive tech-
nologies such as artificial intelligence, big data,
and the internet of things (IoT) greatly influence
the credibility of information available on various
media platforms. It is often argued that there is a
difference between the deliberate circulation of lies
and misinformation and the unconscious dissemi-
nation of misinformation (Burnam, 1986). There is
no doubt that there is a significant distinction be-
tween being untruthful and making a mistake, even
if the effects of both closely resemble one another
because they both result in the dissemination of er-
roneous information to the public.

The published literature on journalism in India
has explored the roles of citizen journalists in pro-
ducing online content (Paul, 2018), non-coherence
between research and course curriculum (Murthy,
2011; Sinha & Basu, 2020), use of library by the In-
dian journalists (Joseph, 1993) and related aspects.
In the current times with a major influence of social

media, there is a major research gap in understanding
the role of journalists and media houses in curbing
the effects of misinformation. The current paper aims
to fill the research gap by finding answers to the fol-
lowing questions:

1. What is the present information need of the
journalists to combat misinformation?

2. What is the use pattern of social media by the
journalists to curb the effects of misinforma-
tion?

3. What are the strategies adopted to tackle
misinformation in the current times?

Thus, this paper adds to the growing scholarship
on changing roles and responsibilities of Indian jour-
nalists in curbing the effects of disinformation.

2. Theoretical Framework

The theoretical base of this research is based on the
media ecology theory which examines the relation-
ship between humans, technology, media, and the
environment, with a focus on their evolution, effects
and forms (Scolari, 2012; Zhu, 2022). In the pres-
ent context, ecology is concerned with understanding
nature as a human home and environment, as well
as the interactions between organisms, their mutual
influence, and the environment (Heise, 2002). The
main arguments of the media ecology theory based
on the context of our research are:

Interconnectedness of Media and Environment

Media ecology theory argues that media and the envi-
ronment are deeply intertwined and shape each other
(Madianou & Miller, 2013). It highlights how media
technologies influence human communication pat-
terns, social structures, and cultural practices, while
also being influenced by the surrounding natural and
social environment.

Cultural and Social Impact

Media ecology theory asserts that media play a cru-
cial role in shaping culture, values, and social norms.
It explores how media technologies impact the dis-
semination of information, the formation of public
opinion, and the construction of shared meanings
within a society (Foust & Hoyt, 2018).

Medium as the Message

Media ecology theory, influenced by Marshall McLu-
han, emphasizes that the medium itself has significant
effects on society and individuals (Miroshnichenko,
2021; Witschge et al., 2016). It suggests that different
media formats, such as print, radio, television, or dig-
ital platforms, create unique environments that shape
human perception, cognition, and social interactions.
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Technological Determinism

Media ecology theory, to some extent, aligns with
technological determinism, suggesting that techno-
logical advancements drive social and cultural chang-
es (Livingstone, 2002; Mauthner & Kazimierczak,
2018). It acknowledges the influence of media tech-
nologies on shaping human behavior, social interac-
tions, and even power dynamics within a society.
The paper aims at analyzing these factors from the
perspective of media communication among journal-
ists in India.

3. Methodology

The current research was conducted during 2022-
2023 to understand the awareness, perceived roles
and responsibilities of journalists and media houses
in limiting disinformation. The social media use pat-
tern of social media by the journalists was also stud-
ied to understand the role associated with it. Mixed
methods research was followed using both quanti-
tative and qualitative approaches in the study. The
quantitative data was collected using structured ques-
tionnaires from mainstream media and digital media
journalists. The responses were further verified and
authenticated using qualitative methods employing
face-to-face interviews with five journalists.

3.1. Development of Questionnaire

The questionnaire was developed considering the
published literature on journalism practices, misin-
formation, fact-checking initiatives, and training re-
ceived on fact-checking in the last ten years (2012-
2022). The questionnaire was finally cross-checked
with three journalists to weed off the irrelevant ques-
tions and improve the readability of the questions.
The total number of questions in the quantitative sur-
vey was 15 while qualitative questions were 11 in a
sequence (Annexure I). The open-ended qualitative
questions were asked during face-to-face interviews
with five journalists. The qualitative interviews
helped gain detailed insights regarding the experi-
ences of the journalists with misinformation.

3.2. Selection of participants for the study

The study respondents were confined to journal-
ists engaged in print media (newspapers) and dig-
ital social media (YouTubers and online bloggers)
in India. The questionnaire was emailed to 426
journalists from top five circulated newspapers in
India released in English and Hindi. The newspa-
pers included Hindi newspapers, namely Dainik
Bhaskar, Dainik Jagran, Amar Ujala and English
newspapers, namely the Times of India and Hindu-
stan Times (Figures for the Audit Period July-De-
cember 2019, India., 2020). The questionnaires
were also sent to 20 YouTubers/ online bloggers

who produce regular content on current affairs.
The names of their YouTube channels/ website are
not mentioned to maintain their anonymity. After
regular phone calls and reminder emails, we re-
ceived responses from 309 journalists. The jour-
nalists varied in their job portfolio from political
correspondents to editors covering local city news.
A diversified portfolio of journalists was cho-
sen since fact-checking and misinformation vary
widely. For conducting qualitative interviews, five
journalists were recruited from each newspaper.
These journalists’ job portfolios were desk editors,
correspondents, and special reporters. The profile
and responsibilities of the five journalists are men-
tioned below. The names of the journalists are not
written to promote anonymity.

Journalist A was a Desk Editor responsible for
managing and supervising the news desk operations.
“A” coordinates with reporters and correspondents,
assigns news stories, and ensures timely publication.
“A” reviews and edits articles for accuracy, clarity,
and adherence to journalistic standards. “A” stays
updated on current events and emerging news trends,
collaborating with other editors and journalists to
maintain the quality and integrity of the newspaper’s
content.

Journalist B works as a Correspondent, gather-
ing information by conducting interviews, attending
events, and researching news stories. “B” reports on
assigned beats such as politics, business, sports, or
culture. “B” develops relationships with sources to
obtain exclusive information and insights. “B” ver-
ifies facts and ensures the accuracy of information
before reporting.

Journalist C serves as a Special Reporter, focusing
on investigative reporting and in-depth stories. “C”
conducts interviews with key individuals, experts,
and witnesses relevant to the assigned topic. “C”
analyzes data, research findings, and legal documents
to support the investigative reporting. “C” uncovers
hidden or underreported aspects of a story to provide
a comprehensive and unbiased account.

Journalist D is a Desk Editor responsible for man-
aging newsroom operations. “D” assigns tasks, sets
editorial priorities, and oversees the editorial process
to ensure timely delivery of news content. “D” collab-
orates with journalists and correspondents to develop
story ideas and angles. “D” edits and proofreads ar-
ticles for grammar, style, and factual accuracy. “D”
also coordinates with other departments, such as pho-
tography and design, to enhance the visual presenta-
tion of news stories.

Journalist E works as a Correspondent, covering
assigned beats and generating news stories related to
politics, society, or current affairs. “E” attends press
conferences, events, and meetings to gather informa-
tion and quotes from key figures. “E” conducts in-
terviews with relevant individuals, including politi-
cians, experts, and community members. “E” writes
news articles, features, and analytical pieces that
provide a balanced and informative perspective. “E”
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stays updated on developments in the assigned beat,
identifying emerging trends or newsworthy events.

The thematic analysis of the responses was based
on three guiding questions:

What are the roles and responsibilities of
journalists and media houses in relation to
combating misinformation?

What is the effect of social media in the cur-
rent journalism scenario?

How an advanced technologies help in com-
bating disinformation?

3.3. Strategy to conduct surveys and interviews

The survey questionnaire was first prepared in Eng-
lish. Then, in consultation with the co-authors of the
paper, the questions were translated into Hindi for
sending to journalists from Hindi newspapers. The
interviews were conducted in both English and Hin-
di language. The average duration of the qualitative
in-person interviews was 30 minutes. Prior consent
was obtained before conducting the interviews. All
five interviews were later transcribed in English.

3.4. Analysis of data

The analysis of the quantitative questionnaire was
performed using statistical tools like mean and me-
dian. For analyzing qualitative interviews, thematic
analysis was conducted. Two co-authors transcribed
the interview transcripts in English and provided
brief codes based on the principle of axial coding
(Scott & Medaugh, 2017). Further, the codes were
analyzed to identify patterns or underlying informa-
tion to develop the themes by applying the principles
of thematic analysis (Braun & Clarke, 2012).

4. Result and Discussion

The results and conclusions of the study, focusing on
the application in India, shed light on the idiosyncra-
sies of the country and how they impact journalists’
strategies in combating misinformation and disinfor-
mation. The first part of the questionnaire asked the
respondents about basic questions related to age, ex-
perience (number of years) in the industry, role in the
organization, whether they have received any train-
ing on fact checking and misinformation or not, do
they make use of secondary data sources to verify the
quantitative figures or not, and whether they verify
the claims of advertiser before working on an advert
or not? The responses are mentioned in Table 1.
Most of the respondents (35.27%) were in the
age group of 40-50 years, followed by 26.86 % of
respondents in the age group of 29-39 years. The age
group of more than 50 years comprised 24.91 % of
respondents. Youngsters in the age group of 18-28
were 14.88 per cent of the total. Concerning experi-
ence in the profession, 44.01 per cent of the respond-

ents had 6-15 years of experience, followed by 23.94
per cent respondents with an experience of over 25
years. 20.38 per cent of respondents were amateurs
with 0-5 years of experience, while 11.65 per cent
had 15-25 years of experience in their kitty. As far as
the role is concerned, political correspondent was the
largest in number comprising 39.15 per cent. Busi-
ness reporters comprised of 15.53 per cent and sports
correspondent with 9.38 per cent. The respondents
in editorial roles comprised of 3.88 per cent. The re-
spondents with the roles not covered under these cat-
egories were 32.03 per cent.

The findings indicate that a substantial portion of
journalists (68.28%) had never attended any train-
ing on fact-checking and misinformation. This could
be a significant factor contributing to the spread of
misinformation in the media landscape (Thorson,
2016). While a portion of respondents does engage
in fact-checking and use secondary data sources to
verify information, the majority do not verify claims
made by advertisers before working on an advert,
which might lead to the dissemination of false or
misleading information to the public (Bhaskaran et
al., 2017).

Do you verify the claims of the advertiser before
working on an advert?

Journalists play a significant role in combating mis-
information and educating the audience about reality.
As such, the strategy adopted by journalists to check the
credibility of information is of paramount importance.
A close-ended question with multiple responses was
asked from the audience in relation to the strategies they
adopted to check the credibility of information. Most re-
spondents (98.05 per cent) looked for social media sites
such as Twitter and Facebook to check the authentici-
ty of information. Asking for sources in another news
agency was another strategy adopted by the respondents
(96.44 per cent). Searching on search engines such as
Google and Bing to check for the authenticity was per-
formed by 43.36 of the respondents. Asking family, rel-
atives, and friends was also a strategy adopted by 35.27
per cent of the respondents. Checking on fact-check-
ing websites was performed by 17.45 per cent of the
respondents. Around 11.65 per cent of the respondents
were found not to adopt any measure for checking the
credibility of the information.

The study found that the vast majority of journal-
ists rely on social media sites like Twitter and Face-
book, and asking for sources in another news agen-
cy (Paladino, 2018). This reliance on social media
might be influenced by its widespread use in India,
as the country has a large number of social media
users (Aneez et al., 2019). However, this approach
also poses challenges as social media can be a source
of misinformation itself. Relatively fewer journal-
ists use fact-checking websites or search engines to
verify information, indicating a potential area for im-
provement in journalistic practices. The results are
presented in Table 2.
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Table 1. Summary table of baseline questions

Number Percentage

Age (in years)
18-28 46 14.88
29-39 83 26.86
40-50 109 35.27
>50 77 2491
Experience (in years)
0-5 63 20.38
6-15 136 44.01
15-25 36 11.65
>25 74 23.94
Role
Political correspondent 121 39.15
Business 48 15.53
Sports 29 9.38
Editor 12 3.88
Others 99 32.03
Training on fact-checking and misinformation
Yes 98 31.71
No 211 68.28
Do you use secondary data sources
to verify the quantitative claims
Yes 103 33.33
No 206 66.66
Do you verify the claims of the
advertiser before working on an advert?
Yes 81 26.21
No 228 73.78

Table 2. Strategy adopted to check

the credibility of information*

Adopted strategy Frequency Percentage
Check fact-checking websites 54 17.45
Search on websites like Google, Bing 134 43.36
Ask sources in another news agency 298 96.44
Ask family, relatives or friends 109 35.27
Look on social media websites like Twitter, Facebook 303 98.05
Do nothing 36 11.65

Since journalists are the lifeline of the media indus-
try. The study asked journalists about the strategies their
media houses could adopt to combat disinformation.
The results are presented in Table 3. The most prominent
strategy perceived by respondents was to provide less
importance to breaking news. This might suggest that

journalists see the rush to be the first to report breaking
news as a potential source of misinformation (Toff et
al., 2021). Other strategies, such as mandatory training
on combating disinformation and fixing accountability
on journalists for reporting misinformation, were also
perceived as important (Dubois et al., 2020).
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Table 3. Perceived strategies to be adopted by media houses to combat disinformation

Adopted strategy Number Percentage
Clear editorial policy 30 9.70
Fix accountability 36 11.65
Less thrust on breaking news 81 26.21
Mandatory cross-verification of information 34 11.00
Fact-checker desk in the organization for checking information 22 7.11
Mandatory training on combating disinformation 63 20.38
Use of advanced technology for verification of information 32 10.35
Other 11 3.55

Establishing a benchmark for how journalists see
the importance of social media in their profession was
another objective of this study. Overall, our results
show that the majority of journalists (75.38%) be-

45,00%

200050 39,28%
/] o

35,00%

30,00%

25,00% 22,08%

20,00%
14,02%

15,00%
10,00%
5,00%

0,00%

important important important

I 5,36%

Extremely Somewhat Moderately Neither

LT3

lieved that social media had an “extremely”, “some-
what” or “moderately” good importance on their
profession, while only roughly 19.26 % believed the
opposite. The results are presented in Figure 1.
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Figure 1. Perceived level of importance of social media in the profession

The use of social media was found to be a sig-
nificant enabler for journalists in their quest to com-
bat misinformation. In that context, the respondents
were asked about their social media usage patterns.
The questions invited multiple responses for better
understanding, as presented in Table 4. Social me-
dia was considered of significant importance to the
profession by a majority of journalists. This high-
lights the role of social media as an essential tool for
journalists in India, both for gathering information
and interacting with the audience (Varol & Uluturk,

2020). However, a sizeable minority also perceived
social media as having a negative impact on their
profession, potentially due to concerns about misin-
formation spread through these platforms. The study
further revealed that journalists primarily use social
media for connecting with other professionals in
the media industry and checking other news media
(Al-Zaman, 2021). This indicates that journalists in
India use social media not only as a source of news
but also for networking and staying updated on what
other media outlets are reporting (Peters et al., 2022).

Table 4. Use of social media by journalists*

Use of social media Frequency Percentage
To post the latest information 106 34.30
To interact with the audience 68 22.00
Find content for news 71 22.97
Find sources 88 28.47
Verify information sources 64 20.71
Connect with professionals in media 201 65.04
Check other news media 151 48.86
Interview sources 18 5.82
Other 24 7.76

* Multiple responses
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The qualitative questions were analyzed for the
thematic analysis leading to three themes and six
sub-themes which are discussed below:

Role and responsibilities of journalists and media
houses in combating misinformation

Greater engagement with audience

All the journalists who were interviewed for the
study reported that their workdays were dominat-
ed by their rigid schedules and deadlines. The time
between writing and interviewing/ collecting story
from the ground was very limited. This related to pre-
vious discussion on limits and deadlines (Leask et al.,
2010), as journalists often find difficult to meet the
strict deadlines of reporting. As such, the engagement
with audience was lacking which is necessary for un-
biased reporting with little misinformation. Engage-
ment with audience was necessary to have different
perspectives to the news story in case it required fur-
ther analysis and generalization.
As one journalist commented,

“It is difficult for us to maintain a balance between
news and objectivity. Important news also need to be
reported to the online newspaper available on the web
in no time. As such, we are left with no option than to
write and forget.”

In both print and digital media, it is expected from
the journalists to report the news as soon as it breaks
leading to less opportunity to engage with audience.
This in turn leads to inappropriate coverage of the
news. Greater engagement with the audience will be
helpful in improving news content leading to better
reception from the audience.

Follow ethics on journalism

The journalists face the challenge of covering the news
and carry-on administrative responsibilities as well. The
editorial policy of most of the newspapers are soft on
advertisers. This led to double standards in journalism
leading to unethical measures in reporting the informa-
tion. It was opined by all the respondents that following
ethical practices in journalism was necessary to build
trust among the audience. One editor described a dilem-
ma fostered by many years in journalism.

“We struggle to follow the journalism ethics on report-
ing when there a highly paying advertiser in queue”.

One participant recollected his experience on
making a story newsworthy with added elements
from his side to enthuse the audience. Public interest
was also compromised in this way leading to misin-
formation and distrust.

Promotion of constructive journalism

By covering a more diverse range of stories, con-
structive journalism was developed in an effort to oft-

set the growing audience disengagement. It is wide-
ly observed that bias in reporting by media houses
lead to a threat on the democratic process along with
disengagement of the viewers in many cases (Haa-
gerup, 2017; Mclntyre & Sobel, 2018). It was opined
by the journalists that media houses should adhere to
the basic principles of journalism with a focus on in-
clusivity rather than hatred. One of the interviewees
lamented:

“The editorial policy of media houses are more inclined
on creating sensational news on religion and suicides
promoting hatred since it has more appeal among the
audience. This has resulted in diversion of strength of
journalists towards such reporting leading to mistrust
and misinformation in the long run”.

The responsibilities that the Indian journalists
valued in the study included their role to keep the
public informed and educated by acting as a watch-
dog. They believed that the role of journalists was to
question the government and act as a bridge between
public interest and governmental policies. In many
ways, these roles were compromised by the media
house in the recent times for the sake of revenues.

Effect of social media in the current journalism
scenario

Effect of social media is a net positive

The effect of social media on journalism cannot be
undermined in the current context. Several research-
ers have reported the increasing use of social media
by major newspapers (Canter, 2013; Frechette, 2016;
Harper, 2010). The opinion of audience is taken into
condieration by journalists in providing detailed in-
formation at a later stage. Although social media has
also led to a rising threat and harassment by trolls and
malicious actors resulting in mental instability. One
of the respondents said:

“Although social media has allowed us greater reach
and has also provided a gold mine for resources, it is
also seen that bullying by malicious people have led us
to censor news in many cases”.

It is worth noting that all the respondents believed
that social media has provided more positive results
than compared to negative effects. For the public of
today, simply making information available is insuf-
ficient. The majority of audiences in the present times
think they should be able to contribute information
and thoughts, and they also want to be able to choose
what they read. This has resulted the journalists to
remain proactive on social media platforms and gain
from diverse views presented by the audience.

No escape from social media

The use of social media is ubiquitous in the media
space. The speed and brevity offered by social me-
dia platforms to help journalists update the stories in
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real time is essential in the media space. The oppor-
tunities for interaction offered by social media allows
journalists to perform news gathering tasks in a better
way. It is impossible for the journalists to reach the
source for covering news story. As such, social media
has provided a platform to stay connected with the
audience and story.

Role of advanced technologies in combating
disinformation

Automated fact-checking and verification

The respondents believed that artificial intelligence
and machine learning could help in pattern recogni-
tion leading to detection of misinformation. The dig-
itally manipulated audio and video material are very
difficult to decipher without application of technolo-
gy. Also, there is a need to identify pattern of words
to burst fake stories from blogs and websites (Ker-
tysova, 2018). One of the journalists responded:

“There are lots of commercial and free software to pro-
duce deep fakes available in the market. The journalist
should be trained to counter the fakes so that misinfor-
mation could be stopped”.

The respondents agreed that the problem related
to deepfakes, and fabricated videos cannot be solved
by them without any expertise. There is a need for
specialists in various sectors of expertise and digi-
tal humanists to devise methods for identifying false
information using artificial intelligence and other ad-
vanced technologies.

Data analytics and network analysis

The respondents opined on understanding the impact
of network analysis in uncovering the sources and
dissemination channels of disinformation, as well as
in identifying key influencers or nodes within these
networks. Further, they also discussed the ethical im-
plications and privacy concerns associated with the
use of data analytics and network analysis in combat-
ing disinformation.

In the context of the Indian media landscape, the
role and responsibilities of journalists and media
houses in combating misinformation are crucial. The
quantitative results of the study reveal that a signif-
icant portion of journalists face challenges related
to time constraints and strict deadlines, leading to
limited engagement with the audience. This lack of
engagement may hinder unbiased reporting and con-
tribute to misinformation. Moreover, the study high-
lights that following ethical practices in journalism
is essential to build trust among the audience. Media
houses’ editorial policies, at times, prioritize revenue
from advertisers over journalistic ethics, leading to
compromised reporting and public interest. To ad-
dress growing audience disengagement and promote
constructive journalism, journalists emphasize the

need for media houses to cover diverse stories with a
focus on inclusivity rather than sensationalism.

Social media plays a significant role in the cur-
rent journalism scenario, offering both positive and
negative effects. Journalists acknowledge that social
media provides greater reach and access to diverse
views from the audience. However, it also exposes
them to online harassment and bullying by malicious
actors, which can lead to self-censorship of news
(Holton et al., 2023). Despite the challenges, social
media is considered indispensable for journalists as
it facilitates real-time news updates, interaction with
the audience, and news gathering in situations where
reaching the source is difficult.

To combat disinformation, advanced technologies
such as artificial intelligence and machine learning
are seen as valuable tools for automated fact-check-
ing and verification. These technologies can aid in
detecting digitally manipulated content and identi-
fying patterns of false information (Garcia-Marin et
al., 2022). Additionally, data analytics and network
analysis are recognized as effective methods to un-
cover the sources and dissemination channels of dis-
information and identify key influencers within these
networks (Santos, 2023). However, the use of these
advanced technologies raises ethical concerns and
privacy issues that need to be addressed.

5. Conclusion

Mainstream media industry is at the crossroads world-
wide, including India. The problem of disinformation
which is also motivated by advertising revenues are a
threat to the ethics of journalism. Through our study,
we found that a focused training on curtailing misin-
formation was lacking among the journalists. Also,
the journalists were found not to value the aspects
of data journalism leading to the verification of the
claims before publication. The softness on verifica-
tion of content developed for advertisers was also
a limiting factor affecting journalism practices. The
journalists believed that in the current times, a greater
engagement with the audience was necessary to com-
bat disinformation. Social media has enabled each
citizen to act as a journalist and influence the people
(Alejandro, 2010; Nielsen et al., 2016). In such sce-
nario, promotion of constructive journalism is neces-
sary to foster greater engagement in the democratic
process influencing the audience. The media houses
should take a stand on following ethical practices in
journalism which will provide strength to the media,
considered as the fourth pillar of democracy. Digital
media has led to the disruption in journalism ethics
for increased publicity and viewership (Ward, 2018).
Journalists believe that with the explosive growth of
social media, there is no other option than to imbibe
the best outcomes for a holistic development of soci-
ety. Social media is providing new realms on facing
the reality with continuous interaction and sharing
of information (Haythornthwaite, 2007). Further, the
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support of advanced technologies is necessary to ca-
ter the problems arising due to misinformation. The
large IT companies such as Facebook and Google are
developing their own algorithms to identify fake in-
formation and prevent it from reaching the masses.
Identification of such information on social media us-
ing artificial intelligence and machine leaning should
be accessible to the journalists (Zhuk et al., 2018).
In conclusion, the study emphasizes that Indian
journalists and media houses play a critical role in
combating misinformation and building trust among

the audience. To achieve this, they need to overcome
challenges related to time constraints, prioritize eth-
ical journalism, promote constructive reporting, and
leverage social media while being vigilant about its
potential pitfalls. Embracing advanced technologies
responsibly can also enhance their ability to counter
disinformation effectively. By adopting these strate-
gies, the Indian media can continue to act as a watch-
dog, keep the public informed, and fulfill their role
as a bridge between public interest and governmental
policies.
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Annexure I: Questionnaire

I. Demographic Information:

a. Age (in years): a) 18-28 b) 29-39 ¢) 40-50 d) >50
b. Experience (in years): a) 0-5 b) 6-15 ¢) 15-25 d) >25
c. Role: a) Political correspondent b) Business ¢) Sports d) Editor ¢) Others (Please specify: )

II. Information Needs and Fact-Checking:

a. Have you received training on fact-checking and misinformation? a) Yes b) No

b. How often do you use secondary data sources to verify quantitative claims? a) Frequently b) Occasion-
ally ¢) Rarely d) Never

c. Do you verify the claims of the advertiser before working on an advert? a) Yes b) No

III. Strategies and Practices:

a. How important do you consider fact-checking and verification in your role as a journalist? Please rate on
a scale of 1 to 5, with 1 being “Not important” and 5 being “Extremely important.”

b. What challenges do you face when verifying information and claims? Please provide specific examples
or instances.

c. In your experience, which strategies have you found effective in tackling misinformation? Please explain.

d. How do you stay updated on emerging trends and techniques in combating misinformation?

e. Are there any specific guidelines or ethical considerations you follow while addressing misinformation?
Please describe.

IV. Which strategies do you currently adopt to check the credibility of information? Please select all that
apply.

a) Check fact-checking websites

b) Search on websites like Google, Bing

¢) Ask sources in another news agency

d) Ask family, relatives, or friends

e) Look on social media websites like Twitter, Facebook
f) Do nothing

V. In your opinion, which of the following strategies should media houses adopt to combat disinformation?
Please select all that apply.

a) Clear editorial policy

b) Fix accountability

c¢) Less thrust on breaking news

d) Mandatory cross-verification of information

e) Fact-checker desk in the organization for checking information

f) Mandatory training on combating disinformation g) Use of advanced technology for verification of in-
formation

h) Other (Please specify: )

VI. How do you use social media in your profession as a journalist? Please select all that apply.

a) To post the latest information

b) To interact with the audience

¢) To find content for news

d) To find sources

e) To verify information sources

f) To connect with professionals in media
g) To check other news media

h) To interview sources

i) Other (Please specify: )
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VIL. On a scale of 1 to 5, with 1 being “Not important” and 5 being “Extremely important,” how would
you rate the importance of social media in your profession as a journalist?

VIII. Could you describe the specificrole you believe journalists should play in combating misinformation?
How do you see your own responsibilities in this regard?

IX. In your experience, what are the key challenges faced by journalists and media houses when it comes
to effectively addressing misinformation?

X.Howdo you ensure thatyour reporting maintains accuracy and credibility in the face of misinformation?
Are there any specific strategies or practices you follow?

XI. Can you provide examples of instances where you have actively worked to counter misinformation
or promote fact-checking in your reporting? How did you go about it, and what were the outcomes?

XII. How has social media impacted the way journalists gather and disseminate information? What are
the advantages and disadvantages associated with using social media as a journalist?

XIII. In your opinion, what role does social media play in the spread of misinformation? How can
journalists effectively navigate social media platforms to combat misinformation?

XIV. Have you encountered situations where social media platforms have helped in debunking or
correcting misinformation? Could you share any specific examples or experiences?

XV. How do you perceive the role of advanced technologies (e.g., Al, machine learning, data analytics)
in combating disinformation? Do you believe they have the potential to be effective tools in this context?
Why or why not?

XVI. Have you personally used any advanced technologies or tools to combat misinformation in
your work? If so, how have they supported your efforts, and what challenges or limitations have you
encountered?

XVII. What are your thoughts on the ethical considerations and potential risks associated with relying
on advanced technologies to combat misinformation? How can these challenges be addressed?

XVIII. Are there any specific advanced technologies or innovative approaches you would recommend
for enhancing the ability of journalists and media houses to tackle misinformation effectively?





