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ABSTRACT

Advertising language, togetiter with ether types of language, sueh as jeurnalism
er religieus oratery, can be classified under titeheadíng of disceurse of persuaslen.
TUs charaeteristie will pertnh us te distinguish them sharply from ordinary cenver-
satien. Nevertheless, because of its very specific aún in wanting te change the con-
surner’s mmd and attitude towards the pnoduct en effer, advertising can be regarded
as a separate meruber wititin tite categery of disceurse of persuasien. Advertisers use
various metitods te achieve this goal, but tite ene 1 want te cencentrate en is lexical
ambiguity. This type o~ ambiguity depends on tite several possible readings of a
single werd. In tite papen 1 explore two mechanisms used te activate or inhibit them,
namely semantic priming ana’ garden-pat/a Titese enitaneers and inhibitors of
meaning are studiedwithin tite psychelinguistie framework of seripts.

1. PERSUASIVE DISCOURSE

Advertising language often leoks and sounds like endinary, natural con-
versation; lLis is, neveniheless, a disguise tLaí it citeoses in orden te Lide its
purpese.

Most advertising language comes under iLe beading of oleaded lan-
guage, that is, it aims te cLange tite will, opinions en altitudes of lIs audience
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(wheihen in tite inieresis of ILe audience en not is a sepanate matten). It is
precisel>’ iLis featune iLal will penmit us te dnaw tite distinetion between per-
suasive disceurse and ordinany cenvensation, witicb can be said te be based
en tite following eLanacteristics:

i) Deliberateness ordinan>’ convensation is conventionalí>’ spontaneous.
We distrusí it if we Lave reason te suspecí titai an>’ of tite panticipanis is work-
ing from a scnipt en Las planned it significanil>’ in advance. Buí tite language
used in advertising is nol suppesed te be spontaneous, it responds te careful
planning tital is usualí>’ ILe resulí of weeks en even moniits of intense wonk.

u) Anotiter cLaracienistic of pensuasive disceurse is novelty. Titis is
manifested en tite lexical level, in Ihe fenm of slogans and neologisms; syn-
tacticalí>’ and semanticalí>’, in iLal new cencepis are continually being miro-
dueed and talked abeul; and pragmatically, in tite way in wbicit pei-suasive
disceurse addresses iteaners, iis negisien, its dinectness en indireciness, and
man>’ olLer factens.

iii) Buí peritaps mosí impontani of alí is unidirectionality. Ordinar>’
conversatien, fon example, is normalí>’ fulí>’ reciprocal: an>’ panticipaní itas
tite same cenversatienal opiions as an>’ otLers, and if ene can ask a question
and expecí an answer, se can tite etitens.

Titis is nol tite case, itewever, in pensuasive disceurse, wLere ene paniici-
paní selecis iLe tepies, does mosí en alí of iLe speaking, ané determines tite
siant and finisL of tite disceurse. At tite olLer end lLene is noi an addressee,
buí naihen an audience. TLe audience is-a Leaner er group of Learers tLat do
net iake iLe active role of speaker. Tite role of an audience is mueit more
passive titan titat of an addressee. Titis is wity tite relationsLip tLat Lolds be-
iween speaken and audience in persuasive disceurse is termed by FainclougL
(1991) as a «pewen nelation>.

It can be argued thai iLe audience fon commencials also exení titeir ewn
powen, since titey can decide witetiter te bu>’ tite spenson’s product en nol.
Síjil, wLiJe titis may in sorne general sense be power, we can distinguisL it
from wititin iLe disceurse; tital is, fnom ILe pewer te motivate iLe disceurse
tn a certain directien and te begin en tenminate it explicití>’.

Up te titis peiní 1 Lave peinted out tite diffenences between ondinar>’
cenvensation and pensuasive disceunse. I-Iowever, titis does nol impí>’ iLal
iLe regisiens tLat can be classified as «pensuasive» alí sLare iLe same featunes.
In fact, adveníising, witicL is our main concern in titis paper, diffens frem
olLer iypes of loaded language (sueh as political jounnalism and neligious
eraton>’> in Laving a very precise material gea].

CLanging tite mental dispesition of iLe audience is oní>’ importaní in so
far as it leads te iLe desined kind of beLavien-buying a particular kind of pro-
ducí, and in normal competitive condiiiens titis means buying brand A ral-
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Len titan equivalení bnands E, C en D. TLe geal could seancel>’ be mere spe-
cifie.

Time has wneught man>’ citanges in iLe language of adventising-partly
necessitated by tite nequiremení of novell>’, buí also in pant by iLe incneasing
sopListication of tite consumen and tLe need te presení pnoducts as neason-
able enes te puncLase.

If we lake titis quesí fon novell>’ lo be an intninsic aim of adventising, we
can perhaps undenstand beiter wity adveniisers cling te centain fonmulas. One
of ítem is iLe use of ambiguity. How te deal witit it and itew te control it is
witat will be shown in whai follows.

2. THE USE OF AMBJGUITY

TLe adventisen musí quickly claim iLe fleeting atiention of ILe readen
wito ma>’ aIread>’ be disappeaning oven iLe itonizon of ILe following page. Te
influence peeple yeu Lave neven met, te cominee them te de wbat yeu ‘want
ítem te do requines «magico, and wniíers of adventising copy fon pniní media
use iLe magie of language te capture interest, te influence and te motivate
neaders te bu>’ ítem goods and services.

TLis is especialí>’ írue fon brief linguistic enceuniers, as iLe quickly pas-
sing pages of a magazine rarel>’ allew fon lengíL>’ dwelling en a given page en
peiní.

Tite advertiser musí nol only quickly cali altention te his producí, buí
alse establisit some pesitive affiliaiion witit en affinity te it. Hew te acLieve
titis is obviously ene of tite Leadaches of an extremel>’ lange adventising in-
dusir>’, and appanently, ene of tite metlieds that has Leen successfully seitied
upen is tite practice of ambiguity in advertising lay-euts.

Tite ambiguities ernployed in adventising ane usuatty pleasantí>’ humor-
ous, wiih ene reading also typically suggesting tite producí en its vintues. TLe
obvieus geal of such censcious productive pleasantries is lo Lave tite reader
identify witL ILe producí in seme positive fasition.

The use of titis gambil autematicalí>’ puis ihe neaden mio an assumed re-
laíienship of solidanity with iLe advertiser, titus making him more apt te be
influenced by tite message of tite adventísemení.

Ambignity dnaws ILe readen mio a situation wLere tite two mcanings are
pessible, witene boíL inienpretaiions are meaní te be immediately ebvious. It
can be tniggered off cilLer by nen-linguistic means, nameíy pragmatic infon-
mation, or by linguistic enes.

1 wil! fecus en ILe laiten, witicL are responsible fon iLe dicLotemy of
sínuctural vensus lexical ambiguil>’. Accending te Mancus (1980: 26), ILe>’ are
defined as follews: «An ambiguity is sinuciunal witen iwe diffeneni síructunes
can be builí up oui of smallen constituenis of tite same given sínuciure and
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type; an ambiguity is lexical witen ene word can serve as vanieus pants of
speecit.>

The fellewing senience

(1) He ran the nace for London.

Las iwo distincí inierpretations, acconding te whetiter tite verb nun is iaken te
mean oto take pan in (a race)» en te denote te be in cLarge of ILe enganisa-
tiono. Titis case illustrates lexical ambiguity.

Qn iLe olLer Land, ILe example

(2) He hit tbe weman with a stick.

can be inierpreted in twe diflerení ways depending not en tite meaning of
tite constituent wonds btu en bow they are greuped. flus, ene pessible
gnouping fon ILe Prepesitional Pitrase is te be embedded in iLe larger consii-
tuent «tite wemano. Substitutien by a preneun would give as a resulí:

(3) He bit her.

An aliernative ordering would yield a venb witL two cemplements, ene
indicating iLe objeet, Ihe olLer ILe instrumcnt. TLe seope of ILe pronominal
is smaller titis time, as neplacemení sitows:

(4) He bit her witb a stiek.

Ambiguities in adventising, itewever, are pnimanil>’ lexical in natune,
probabí>’ because ibis categeny is tite mosí accessible te tite readen. It dc-
pends en itomonymy and pelysemy.

Al tite beginning of ibis section 1 referred te ILe use of ambiguity as magie
In fact, iitis compares penfectí>’ te a magic sitow, because jusí as tite magician
uses sorne iricks in itis perfermances, so dees tite adventisen wLe creates a sIe-
gan. It will be argued tital among Lis main devices itere are priming ana’ gar-
den-path pitenemena. Tite peiní will be made clear in a momení.

3. ACTIVATION AND INHIBITION OF AMBIGUITY

Altitougit in iLe dail>’ use of language itere is a LigL percentage of am-
bigucus wonds and siructures, speakers are nol conscious of them. Te a lange
exiení, iLis is due te tite fact thai iLe centexí is sucit tLat it does away witit ir-
relevaní en impossible readings of an ambiguous word.

As 1 Lave aIread>’ peinted oui, lLis situation is turned upside down in ad-
veníising. In iLis demain, ambiguil>’ seis tite rules of tite game, picking up an
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ambiguous wond areuné wLich afl iLe otiter iiems in ILe senience will move.
Buí iLe questien is: Lew is ambiguiiy breugití abeul ente iLe siage? WiticL
are tLe ínicks itandíed b>’ copywnitens?

Meyer and Scitvaneveldt (1971) wene ILe finsí te siudy in detail iLe effect
of tite lexical contexí in tite identificatien of wonds. In spite of ILe fact titat
ítem findings wene widely angued abeut in ILe 80’s, tite>’ did realí>’ shed
some ligLí en tite nelation titat exisís between tite words of a given contexí.
As a consequence tite concepí of semanticprimingwas pul forwand.

Reugití>’ speaking, semaníic priming is based en tite belief thai tite presenee
of a word in a sentence influences tite meaning of anotiten titat appeans later
en in tite same sentence, and wiih witicit it Las a semaniic-associative relation.

In ítem expenimenis, Meyer & Schvaneveldt used pairs of wonds sucL as
«dector-nurse, nal-citeese». TLe underlying idea is iLal witen «doctor» is
presented, its conceptual nepresentatien is activated. SLontly aftenwards, tite
wend «nurse» comes in. Since «doctor» and «nurseo sitare man>’ of tite same
conceptual nodes, pan of iLe conceptual representatien of «nunse» will Lave
been pantially activated it>’ «doctor». As a resulí, tite cognitive system will be
fasten ai netnieving a conceptual representation fon «nunse>.

In euLer words, tite lexical coniexí will determine, en te use a mere tecL-
nical íerm, will activate, citen possible meanings of tite word.

Titus, priming is tite resulí of tite precedence relation iitat itelds among
tite werds of a sentence. Buí this oní>’ explains ene of tite iwo mecitanisms
previeusly referred te.

Garden-paiL effects Lave traditienalí>’ been associated witit a different
type of linguistie ambiguiiy, tital is, wiih structunal ambiguil>’. Marcus (1980:
202) explains tital can be found in <sentences witicit Lave penfectí>’ accepí-
able syntactic siructures, yet wLicL man>’ neadens initialí>’ atiempí te analyze
as some sont of censiructien, i.e. sentences whicL lead tite neader “dewn tite
garden-paiL”».

Tite ofuen quoted example to exemplify it is tite ene taken from Bever
(1970):

(5) Tite horse raced pasí the barn felí.

It seems thai initially iLe human pansers sysíematically fail in iLe ana-
lysis, splitting up tite sining míe an NP «tite Lense», and a VP «naced past tite
barn». Oní>’ wLen tite reader comes te «felí» does Le nealise titat ILe assigned
siructune is enrenceus. Titis secend time, Le includes «iLe Lense» and «naced
pasí tite bann» in tite NP, witeneas <¿ella en its own fenms tite VP. Tite tnick is
iLal «naced» does nol funetien as tite lexical verb in iLe pasí tense, but its na-
tune is tLat of a pasí participle.

Nevertiteless, 1 will iake ILe garden-paiL effeci in a wider sense, and will
apply it te tite ebject of siud>’: lexical ambiguil>’. Ganden-paIL comes, lLus, as
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tite oppesiíe side of tite cein en wLat is tite same, as ihe counten-mecLanism
of pniming. If tite latien is nelated te wLat comes finsí, garden-paiL is linked te
witat comes lasí.

And so once ILe neaden Las made Lis intenpreiation and itas esiablished
seme associaíions, ihe presence of a Jasí wend wifl make Lirn alten tite witole
sciteme. In fact, it is nol necessanily tite lasí werd tite ene responsible fon titis
citange, tite oní>’ necessary conditien is tital it comes afler ILe word tital will
undergo a new intenpretaiion.

1 have entitíed iLis pan of tite papen activation and initibitien because
not oní>’ semantic pniming, but also tite ganden-patit device cenform te boíL
citaractenistics. Qn tite ene itand tite>’ may activate a new meaning in an am-
biguous word of a given sentence, en tite olLer tite>’ ma>’ wonk in such a way
lLal tite new inierpretation prevails oven tite reading we itad titeugLí of wLen
we firsí nead ILe wond.

In ihe lasí instance mentiened titese pLenemena funclien as disambi-
guating devices.

In orden te undersiand itew titese devices work in Lurnan sentence cem-
preLension, it is advisable te leok fon a psycLelegical titeen>’ tital acceunis
fon ítem. As it Lappens, psycitelogisís Lave always sLewn a greal inieresí in
tite puzzle-selving activity tLat takes place in tite neaden’s brain when Le pro-
cesses tite vanious interpretations of an ambiguous sentence.

TLis is witat we will considen in witat fellows.

4. A PSYCHOLOGICAL MODEL OF COMPREHENSION

It is a well-admitted fact tital tite reader’s degree of cempreLensien of a
given tepic largel>’ depends en ILe infonmation concenning it lLal tite subjeci
itas aIread>’ siored in Lis mmd.

Given ibis, tite question we musí ask is: itew does previcus knewledge exení
its influence? A possible answen itas it thai cnn knewledge is erganised in scripts.

A senipí can be defined as an absirací knowledge sinuctune in wLicit ILe
integral cencepis are nelated te ene anolLen, togeiLer witit a specification of
ILe different functions thai tLey can fulfil.

If tite reader is able te activate an>’ of sucL seripis, euLer because a tille
en an>’ euLer kind of additional and pentinení infonmatien is provided, cem-
preitension is made easien.

Despite ah titis, tite possession of a relevaní senipí is noi a sufficient con-
dition te ensure cemprehension. It is also necessary iitat ibis scnipt be acii-
vated duning iLe compreitensien process. Te put it semewitai paradoxicalí>’,
it is necessany tital tite readen nealises tLai a given scnipt is nelevaní; titis te a
certain extení implies iLal cempreLensien is ccl>’ pessible witen ILe subject
Las undenstoed witai it is alí aboui.
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This is in a very simplified way witat has been cafled tite «senipí eoncep-
tion of memon>’».

Sanford & Garrod (1981), Rumelhant & Ontony (1977), Schank & Abel-
sen (1977), te quete simply some titeenisis, are ameng titese wito defend ihis
appnoach. They believe thai as seon as tite text suggests a given scripi, by
means fon instance of a pantial descniption, it will be activated as a witele.

WitLin ibis general contexí, pnecessing can be defined as fellows: «fon
an>’ input, leok fon tite data’s sínucture (scnipt) with wLicit it Las iLe sirongesí
relaíienship, in sueh a way thai witai comes nexí is intenpreied frem titis
peiní of view, until a new siructune is nequined».

Titis quesí fon tite appropniate seripí ami its uhimate identificatien is ef-
fected as seon as possible, witich nealí>’ means immediately. TLe scnipt will
remain aclivated in tite reader’s memory as long as itere is no change of
fecus.

Once iLe íLeon>’ has Leen explained, tite nexí step is lo see itow it be-
Laves in practice. Te de thai 1 have chosen sevenal adventisemenis iLal Lave
appeaned iii Bnitisit magazines in tite pericO 1990-1992. Tite definitions of
ihe ambigucus wends Lave been taken from tLe Longman Dictionaty of Con-
ternporat-y English.

5. THE THEORY PUT INTO PRACTICE

5.1. Semantic Priming

1 Lave aIread>’ mentiened thai iLis device is used te activate meanings in
a wond. Let’s iake iLe fellewing adveriising sIegan:

(6) «As luneh approached it wasn’t jusí me that was browning niceiy...»
<CoekElectric> Marie Claire, Dee. 1991.

TLe activated wend is browning and the aciivatens are lunch and me re-
spectively. EacL of titese words pnovekes in tite verb a different reading,
boíL equalí>’ possible. Lunch activates the sense of «ceoking>, witeneas me
links it te «te get a tan». Thene is a companison between bnowning by ILe sun
and bnowning witen coeking.

Semetiting similar happens in cun nexí example:

(7) Wc have over 9 million investors. That’s a leí of trust te Uve up te. <Unu
Trust of India> Tite Economis~ 4th Ma>’ 1991.

Again, lLene is a word, trus4 wiíit deuble reading due te, en ihe ene
Land, 9 million, and en ihe ciher, investorsi TLe figure is respensible fon re-
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ading trust as «a propení>’ en sum of money LeId and controlled by someene
en a gnoup of people fon iLe advaniage of someene else. Buí al tite same
time tite presence of investors activates tite eption of <firm belief in tite ben-
esiy, geod news, wentit, justice, power, etc.>’.

TLe next example is slightl>’ diffenent fnom diese aboye. TLe difference
lies in tite fact ihat titere is an elemení lLal approacLes metapLor. Let’s ge
mio it:

(8) Fm a mum, a wife, a niece and a sisten.
Titís Christmas they’ll think Fm an angel. Interfiera, Marie C’laire

Dee. 1991.

TLe ambigucus werd itere is ange4 and iLe possible meanings altnibuied
te it are:

i> A messenger and servant of God, usually Tepresented as a persen
wiiL lange wings and dressed in witiie cloiLes.

u) A persen, especially a weman, wite is ven>’ kind, goed, beautiful, etc.

Obvieusly, tite persen titis siegan refers te is cleanly a weman. Site telís
us abeut tite vanleus roles site performs in dalí>’ life, alí of ítem belenging te
famil>’ relaiiens. AII titese words taken as a wLele invite us te cLoese tite
meaning of angelwe considened in seeond place.

Rut hevt is it that we can maintain titat tite firsí meaning is someitow
presení in tite wond angel? Jis activation is made possible tLanks lo iLe wond
Chrisrmas. Duning tLis penied of ILe year we cemmemorate Jesus’ biniit, an
event thai was preclaimed by angels (in ihe finst sense of tite wond) and lLal
is iLus asseciaied te goed news. Geing back te cur metapiter, tite pretagon-
isí of tite singan becomes also an angel in ibis sense, site becomes tite mess-
engen of wLatever geed news tend te be assoeiated witL a beuquet of
flowers.

OlLer slegans presení a nepetitien of ihe ambigucus wond, in eacit ecca-
sien witL a different neading brougLt abeul b>’ tite preceding terms.

<9) Leve may hurí. Making leve sheuldn’t. <Johnson & Johnson Marie
Claire March 1992.

(10) Nigitt must falí. Your standands of customer service don’t have te. ‘Sie-
racas. Nixdorf Tite Economis4 l4tit March 1992.

(JI) Wherever your business takes you, ihe Gulfstream IV can take you
there. <Gulfstream Aerospace JheEconomist, l9th Oct. 1991.

TLe firsí íwe examples presení a case of deletien, tital is, ILe verbal lexical
item has Leen omitied, although we know which place it should be in and so
titemeaning is latení. Buí it citanges fnem jis finsí occurnence te tite second.
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Love imposes upen hurt a figunative meaning, i.e. «te cause pain te tite
feelings of a persona. But making leve reduces tite venb te iis ph>’sical sense:
«te cause pain te a pan of tite bod>’».

In ihe case of falí tite angumení gees as fellows: night generates tite míen-
pnetatien of «te come er Lappen, as if by descending»; whereas standards of
customer service implies ihat tite meaning of falí is «te beceme lowen in level,
degnee on quantit>’<>.

WLat abeul tite tLind example? In tLis senience lLene is no deletien, betL
iíems are nealised; but ambiguit>’ is enacted b>’ take due te iis firsí subject
your business whicit implies tite meaning of «need», and jis second subject
Gulfstream IV thai, being a cannien, acceunis fon tite neading of lake as «canny
frem one place te anothen».

Finalí>’, pniming can alse werk as inLibiton of meaning. In iitis case ihe
presence of a previcus wond weuld activate a nel se cemmen reading of tite
wend in questien, and in deing se suppnesses iLe mosí usual reading al-
tegeiher.

Tite examples are ihese:

(12) A niild perfume. WidE a shattering effect. <Sfena Marie Claire Nov.
1990.

(13) Cocea butier and creara. lt’s handly sunprising your skin fecís delicious.
Pend’s< Company, August 1991.

(14) Northern Telecom helps shift billions of dollars a day.
Buí we also help if it’s peanuis. Nerlhern Telecom> Pie Economis4

9th March 1991.

Hene tite lhing is ihat wonds sucL as perfume, skin and dollars guide tite
intenpnetatien of shaetering delicious and peanuts in a ver>’ stnici sense ac-
cending te tite ceniexí, namel>’: «psychelogieal effect>’, «pleasing and deligLí-
ful» and «a sum of mene>’ so small iLal it is noi wonih considering».

We’ll lunn new te garden-paiL analysis.

5.2. Garden-path

As already explained, ihis pitenemenen consisis of a new inierpnetaiion
of a werd enitanced by tite presenee of aneiher werd thai foflews u.

Usualí>’ Ibis mecitanism dees nel generale ambiguil>’; thai is, it will be
eften impossible te stick te boíL neadings. Hew is it then thai we classif>’ it
within ambiguity?

Tite ps>’cholinguistic framewonk of ihe senipis presented aLeve maintains
thai tite neceiven of a message builds up a mental scnipt of comprehension as
soen as tite elemenis of Ihe sequence allew him te do se. But someiitnes Le
geis under the wreng irack. Titis is what we have called garden-patit.
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In ibis stndy 1 ir>’ to explain ray poiní of view en ihis pitenemenen, iak-
ing mio acceuní ILe lexical cenlexí. Tital is, tite neader will activate a mental
senipí thai will lead him te a certain intcrpretation, buí al a given poiní in tite
sentence Le will come aeness a word tLat will make Lim go backwards and
change tite inierpreiation.

Titis is wLy 1 titink tital tite wond is ambigucus, since tite finst reading is
rejected in faveur of iLe secend, more suitable ene.

Let’s see Low it werks witL examples:

(15) Face the world.
Time waits for no mart (but it canfor a woman). <NY 7» Marie Claire,

March 1992.

Tite readen immediatel>’ relates titis senience witit tLe well-knewn Eng-
lish expnessien «Time and tide wait fon no man>, wLere man is undenstoed as
«mankind»». Tite same weuld Lappen Lene because of association en ILe ene
Land, and ceniextual infenmation en iLe odien: man wititout anticle is taken
in a general sense. However, tite presence of ivoman is so significative tLat
reduces man te iis opposiie, iLal is, «maJe» againsí «female». And as it itap-
pens it is enly en iLis last reading tital tite adventisemení focus.

Sometiting similar Lappens in:

(16) How do people find life in London docklands?
They step eut of tlieir front deer. <London Doeklands Tite Econo-

mist, 26thMay 1990.

The finst reading of fina’ Las te do witit thinl4 it could neplace it wititoui
cLange of meaning. TLis is tite mosí usual ene and is suppenied by iLe
reader’s backgreund knowledge en tite controvers>’ thai breugití about tite
refunbisiting of titis pan of London.

Buí ihe pnesence of step oit bars lLis pessibility, indicating iLal fina’
sLould be nead as «diseoven by searciting». Wc Lave Leen teased and preved
te Lave reached toe fan in cun inierpretation.

AnoiLer example:

(17) (leed taste is tite mesí impertaní ingrediení. <Heineken The Econo’nist,
lóthJune 1990.

In a general sense, taste weuld mean «abilil>’ te citoese and use tite besí
manners, beitavicun, fasitions, etc.’>. But as ingredíení appears laten in tite se-
quence lLene is no citen altennative iLan tite nestnictien of iis meaning te <‘tLe
sensation tLat is pneduced wLen foed en dnink is put in iLe mouih and titat
makes it diffenent from olLer feeds en dninks by its saliiness, sweeiness, bit-
tenness, etc.”.
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Tite same angumení itelds goed fon:

(18) lf it’s neisy in a Peugeot 106 turn tite volume dewn. <Peugeot> Marie
Claire, May 1992.

(19) The Italiansjudged Dante tobe titeir finest olive oil.
New you can judge it fon yeurself. Dante Marie Claire, May 1990.

Again we are pushed mio an intenpretation that in tite case of noisy car
refers to ILe noise made by iLe car engine, and wLicb comes as a raiher up-
setting qualii>’ fon tLe passengers. TLe word volume, Lewever, makes us real-
ise lLal noisy Las notLing te de witL tital, buí, raiher en tite contrany as Na-
peleen once pointed cuí, witit «iLe leasí distunbing of noises», thai is, musíc.

In tite second example, if asked abeut Dante, we would be quick te
answer thai he is ene of iLe finest lialian poeis. Taking advaniage of ibis
world-wide fame, centain preducers Lave decided te censider iLis name as a
brand name te manufacture olive oil; anotiten well-known ingrediení ofita-
han culture.

Leaving aside ILe impontance of tite knowledge of ILe world en tite siate
of affairs thai we ah have siered in cnn minds, and thai, as it Las jusí been
preved, adventisens skilfully use te tease cun brains, we cannol fongei tital in
man>’ occasiens pniming wonks itand in glove wíth ganden-pauL te elicit am-
biguit}».

5.3. Semantinpriming una’ garden-pa¡h

A itigh number of slegans contain pniming and garden-paiL devices al
ILe same time. It is in ihese sentences thai iLe garden-pauL effeci semetimes
sitews iis leniení natune, and far frem impesing a single neading upen tite
ambigucus werd allews its twe rneanings te coexisí.

Let’s move en te tite practical demenstratien:

(20) »Why reserve upper deck for intercontinental Business Class?»
<Te offer the highest standards in every sense>». <KLM< Tite Econo-

mist, l4th Dee. 1991.

Tite ambigucus werd we fecus en is highes, it is influenced b>’ ILe effect
of pniming frv upper ¿leck meaning «al a peiní aboye iLe ground>; buí at iLe
same time ihe wend standarcls implemenis it witL tite meaning of «aLeve tite
usual level».

(21) Cocí woel helps you stay cecí. Hewever warm yeur feelings may be.
Cecí Wool> Marie Claire, May 1990.
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Tite constituení cecí wool causes coolio be nead as «Lelping te keep ene
fnom feeling toe warm». Buí yourfeelings makes us tLink of coolas «calm, un-
excited». TLis lasí inienpretation is supponted by a picture pnesenting a >‘eung
ceuple in a ver>’ remantie altitude.

Neventheless, in spite of tite peaceful coexistence of several possible
meanings, tite ganden-patit effect is usualí>’ te blame fon iLe one-way míen-
pretation tLai it places en ambiguous wends.

Tite example thai follows is a level>’ illustratien of iLe mallen under dis-
cussion, ihis is wLy, in spite of being cuí of tite scope cf lLis sunve>’, primar-
il>’ cencenned witit tite peniod 1990-1992, 1’ve permitied myself tite libenty
of including it Lene.

(22) Befere your pressing engagement we’ve arnanged ene fer yeur suit. <In-
tercontinental 1-lotels> Tite Economisí, 24th June 1989.

Finsí of ah, engagement is medified by ILe adjective pressing
meaning «demanding en needing atientien, actien, etc. new».
Hewever, lite pro-fonm ene is in place of tite witele censtituení,
tLat is, ILe NP pressing engagement expanded as AdjP+N, and
thai is connecied te tite werd suit which, by means of tite gar-
den-pauL device, pnevekes iLe inierpreiatien of pressingas «ínon-
ing».

Qn again in titis citen iteadline:

(23) In nature moistuniser comes free.
With Sensiq at leasí yeu get a diseeunt. <Sensiq> Marie (Slaire Apnil

1991.

Nature influences free tniggening off ¡Is intenpretatien as «nol cembined
with art>’ t>’pe of mallen; pune’>. Buí tite word disco unt implies «without Pa>’-
mení of an>’ kind; costing notitingo. Oní>’ tite lasí reading is compatible witL
tite purpese of lLis eommencial, because lLese manufacturers want tLe con-
sumens te iake fon granted tite natural qualil>’ of lLeir pneduct.

(24) Water sitares available sillí.
Qn carbenated. <Brecen Carreg» Marie (Slaire Ocí. 1990.

Titis is a case in poiní, since tite presence of carbonatea’ impeses en still
tite reading of «nel coniaining gas», doing awa>’ witit tite pniming effeci
caused by wawr sFrares, unden wLicit it weuld be undensteod as «al this me-
mení». Buí if iLis were nel eneugL, carbonateelelicits a new reading of water
shares turning it mío a synen>’m of water sheds; i.e., «iLe higit land separaiing
two niven s>’stems, fnom whicL eacit Las its onigin in man>’ little stneams”.

Tite brand of tite adventised preducí can also be tite neasen fon ILe gar-
den-path reading; as it itappens in eur lasí example:
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(25) Te relieve stness, take a luxury cruise. <Chrysler’ Tite Economis4 5tit
Dec. 1992.

Stress opens up ILe pessibiliiy of cruise as «a sea voyage fon pleasune’.
Buí being Chrysler a can manufaciuner, it takes tite more dewn-te-eantL
meaning of «dniving fon pleasune».

6. CONCLUSION

In cenclusien, titen, we Lave seen thai lite sitert span of consumen lime
speni in bnewsingthreugit contemperar>’ magazines requines thai atientien-
geiting devices be employed te foncibí>’ gnab ihe neader’s intenesí.

Que way of doing ibis is by adepiing a specific language style; among iLe
man>’ possible enes 1 have explored tite use of ambiguity. Like tnue magic, it
is in tite power of illusien en allusien thai tite antisin>’ resis. Lexical ambiguity
is lLus based mainí>’ en semantic pniming and garden-pauL pitenemena,
witicit contribule te eslablisit a panticipant ceoperatien wiiit tite reader.

Titere is also an elemení cf bnain-teasing areusal witit tLe ambiguii>’ iLal
keeps iLe neaden’s benevolení altention, atibe same time iLal it is designed
te enitance Lis positive appneciaiien of ihe preducí by association.

Adveníising seems te be ene of tite few censciously productive uses of
ambiguity in natural languages. We itave seen Low ILe ambigucus term is
manipulated b>’ tite werds it is in contad witL, semetimes epening up new
meanings, others reinieving tLem. Readers are actively selicited te paniici-
pate in iLe muliiple-reading interpnetaiion of ambiguil>’, en in its inhibitien.

The citallenge initerení in solving ihese lexical puzzles is powerful
eneugit fon readers te neací in iLe desined way- etiterwise, adventisers, alí toe
awane of success/failure natios in tite Ligití>’ cempelitive world we uve in,
would centainí>’ Lave given up tLis particular magic sitew long ago.
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